
Food marketing 

COURSE OUTLINE 

1. GENERAL 
SCHOOL AGRICULTURE SCIENCE 

DEPARTMENT FOOD SCIENCE AND NUTRITION 

STUDY LEVEL 5 years 

COURSE CODE ΜΚ - 611 SEMESTER 6th  

COURSE TITLE Food marketing  

INDEPENDENT TEACHING ACTIVITIES  

In case ECTS are awarded for distinct parts of the course e.g. Theory 
Lectures, Laboratory Practicals etc. If ECTS are awarded uniformly for the 
entire course, give the weekly teaching hours and total ECTS.  

 

WEEKLY 
COURSES  

 

CREDITS  

 

Theory Lectures  3  

Exercises 3 5 

   
   

COURSE TYPE  

Background, Basic knowledge, Field 
of Science, Skill development  

General background of the Marketing Management and specific 
knowledges regarding the Marketing of agricultural and food 
products.  

PREREQUISITES:  NO 

LANGUAGE:  GREEK 

THE COURSE OFFERED for 
ERASMUS STUDENTS?  

YES 

COURSE WEB PAGE (URL)  https://food.uth.gr/emporia-trofimwn/  

2. LEARNING OUTCOMES 
Learning Outcomes  
 

Background and general knowledges regarding  the principles of Marketing Management. Analysis of 
the food supply chain, the consumer behavior, the identification and understanding of the key demand 
factors of agricultural and food products.   
  

General competences 
 

  

After the success completion of the course students will be able to:  

 Identify, understand and analyze the key demand factors of agricultural and food products  at 
national, European and global level.  

 Analyze the Marketing Environment of  the enterprises operating in the production, processing and 
trading of agricultural and food products.  

 Elaborate Marketing Plans regarding the agri-food value chain stakeholders.   

3. COURSE CONTENT 
1st  Week: Definition and subject of the Marketing Management.  
2nd  Week: Specifications of the agricultural and food products Marketing.  
3rd  Week: Marketing environment.  
4th  Week: Competitive environment.  
5th  Week: Marketing Mix.  
6th  Week: Product  
7th  Week: Price  



8th  Week: Place 
9th  Week: Promotion.   
10th  Week: Packaging  
11th  Week: Product life cycle  
12th  Week: Marketing plan  
13rd  Week: Presentations of the case studies. 
 

4. TEACHING METHODS – ASSESSMENT  
Learning methods 

 
Face to face, distance learning. 

USE OF ICT  e-class – Teams – Emails – web page 

Organization 
 

Activity Semester workload 

Lectures 39 

Tutorial, Classroom 
exercises  

39 

Studying and analyzing 
bibliography 

15 

Case studies  32 
  
  

  

  

  

TOTAL 125 
 

STUDENT EVALUATION Written exams at the end of the semester. Students obliged 

to  answer multiple choice questions as well as to develop 

their answers in open questions. 
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